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Si| No
ABC 33% | 67%
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Si | No
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El Mundo 38% | 63%
El Periédico 25% | 75%
La Razon 75% | 25%
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9
9

00



%

<49

%

%

%



((F

7H?

7TH?

" !
4 % 9
" 4
% / %
/ %
9 %
A
%,
% F
7H? 9 F 9
%
% 9
/
9
% ((F

% ; !

% "
9 9

*<f
/9
4 9"
7H? %
%
9 %

/

7H?

%

%



~

%

+B
+>

%

%

%



/ " 4

Impactos publicitarios
ABC 6
El Mundo 10
El Periodico 6
La Razdn 4
La Vanguardia 11
La Verdad 12
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